Term 3

Explanations of assignments

(If you are in class, you would get more detailed explanation with
powerpoints, demonstrations, examples and other methods of learning.)



Categories:

Assignments are in Blue

Turn in the in-shelf when you finish

Sketchbook entries are in Green

Turn the entire sketchbook to the turn in shelf on 02/08 & 02/09

Projects are in Purple

Turn in the in-shelf when you finish

Charts are in Orange

Glue them near the back of your sketchbook

Extra Credit is in Pink

Tape an extra credit form to the extra credit & turn into the shelf.



* Informal assessments: You can get a form in class. These forms are to help you
stay focused during class and assess yourself on your progress of the goal for
the day. At the end of class, | will ask you if you met the daily goal and rate
yourself according to: 5=definitely, 4=mostly, 3=somewhat, 2=not much, O=not
at all. | will initial stating that | discussed your progress with you, but you rate
yourself.

* Cleaning: At the end of class, you will ask another peer to observed that you
cleaned your desk/mess and that you helped clean the class somehow; they
will write their name in your chart for that day.



Extra Credit

* Go back to the website and click on extra credit options
 You can ONLY do the extra credit that is listed on the website.

* You can only earn up to 200 points extra credit

* |f | offer a specific assignment at the very end of the semester, that will not count as the
200 points.

* Approximately 1 minute of effort = 1 points.



Get your disclosure sighed and turned in




Pretest #1

* You are a freelance artist, you want an employer to hire you.

* On one side write:

* Choose a commercial art career that you are interested in.

 Cartoonist, production artist, illustrator, package designer, logo/letterhead designer,
digital imaging, industrial designer, photographer, graphic designer, sign designer, web
page designer, fashion designer

* Write a specific assignment down of what the employer is interested in hiring
an artist for.

* On other side draw:

* Create a storyboard, or sketch of an idea that would inspire an employer to
hire you

* You have 35 minutes



Illustrator Basics

 Go back to the website and click on illustrator basics



1: Draw straight angles

Observe this photo and draw straight angles
Hold your pencil up to find angles

Begin generically

Draw more specific later

Example...




2 List 7 things about Bonneville & what
could you draw to symbolize them?

e List about Bonneville: * Visual:

1. Logo 1. Anchor

2. Boat 2. Boat, steering wheel
3. Community 3. Fish all swimming
4. Activities together

4. basketball, football,
pom-poms,



* Pin Design

e T-shirt Design

* Promotional Bulletin Board
e Advertising Design

 Sketch assignment: Choose one and come up with an idea sketch



Graduation Brochure Cover

Design a cover for the Graduation Brochure on illustrator. Here is the rubric for it:

Name CM Graduation Cover: Grading rubric & reflection
This is worth 30 points for filling this out. Rate yourself and total your points

Category Poor | Moderate | Good | Strong | Excellent "+| Write a reflection:

Neatness 0 2 3 4 5

Art elements used well 0 2 3 4 5

Principles of design used well | 0 2 3 4 5

Materials/technique used well | 0 2 3 4 5

Inventive & interesting 0 2 3 4 5

Clear visual intention 0 2 3 4 5

Consistent with style 0 2 3 4 5

Meaningful 0 2 3 4 5

Effort & finished 0 2 3 4 5

Criteria followed 0 2 3 4 5

The Criteria is: Design a graduation cover for the graduation pamphlet. It should
haye a nice design, symbolize Bonneville and include the date.
Self tota] score | /50
Reflection questions you can ask vourself
Describe the process of creating.
Describe the quality of the work and process of technique?
‘What gives this art piece uniqueness?
Is the work chaotic, or disturbing? Is the work more orderly? Why?
Describe the emphasis, or dominant part of the piece and how have you made it significant?
‘What principles were important in this piece and how did you use them in a special way?
... Balance, repetition, rthythm, pattern, variety, harmony, unity, movement
‘What art elements were important in this piece and how did you use them
in a special way?.._Line, value, form, shape, space, color, texture
‘What is your general impression of the work? What did you want the viewer to think about?
Did you successfully get your message across?
Discuss if the work 1s a significant success, why or why not, and support your judgment with
Evidence.
Describe the movement around the page. What leads your eye around page?
How was the work constructed?
Discuss similarities & differences. What is contrasting from each other?
‘What would you do differently next time?
If you were to have more time on this, what else would you do?
Explain your visual choices and why you chose them.
‘What would you title this art piece? Why?
‘What visual communication is important to you that the viewer sees/understands? Teacher's sc ggg I




#4 Draw 5 thumbnail sketches of ideas you get to
Illustrate images contrasting from each other

/)/(/;% 1000.com

((}/0/}/1, 1000.com




Photoshop Contrasting images

* Choose two or more photos that contrast with each and merge them into a digital art piece

* The photos need to be manipulated to look like the photos are unified and harmonious

Name CM Contrast Digital Art: Grading rubric & reflection
This is worth 30 points for filling this out. Rate yourself and total your points
Category Poor | Moderate | Good | Strong | Excellent Write a reflection:
Neatness 0 2 3 4 5
Art elements used well 0 2 3 4 5
Principles of design used well | 0 2 3 4 5
Materials/technique used well | 0 2 3 4 5
Inventive & interesting 0 2 3 4 5 S
Clear visual intention 0 2 3 4 5 O s
Consistent with style 0 2 3 4 5
Meaningful 0 2 3 4 5
Effort & finished 0 2 3 4 5
Criteria followed 0 2 3 4 5

The Criteria is: Design a digital art piece by manipulating and merging two or more
imaggs that contrast one another.

Self fotal score | /50
Reflection questions you can ask yourself
Describe the process of creating.

Describe the quality of the work and process of technique?

What gives this art piece uniqueness?

Is the work chaotic, or disturbing? Is the work more orderly? Why?

Describe the emphasis, or dominant part of the piece and how have you made it significant?
What principles were important in this piece and how did vou use them in a special way?

.... Balance, repetition, thythm, pattern, variety, harmony. unity, movement

What art elements were important in this piece and how did you use them

in a special way?... Line, value, form, shape, space, color, texture

What is vour general impression of the work? What did yvou want the viewer to think about?
Did you successfully get vour message across?

Discuss if the work is a significant success, why or why not, and support vour judgment with
Evidence.

Describe the movement around the page. What leads your eye around page?

How was the work constructed?

Discuss similarities & differences. What 1s contrasting from each other?
What would you do differently next time?

If vou were to have more time on this, what else would you do?
Explain your visual choices and why yvou chose them.

What would vou title this art piece? Why?

What visual communication is important to you that the viewer sees/understands? Teacher's score total| /200 I
/250




5 Combine and draw two images in a bizarre
way that contrast each other

You could use ideas you came up with yesterday, or do a
new one, but todays drawing should be more detailed
than yesterday’s thumbnail sketches.




#6 Draw 12 Thumbnails Sketches

1. Draw 12 rectangles

2. Draw a basic shape logo idea,
thinking about a company that
would be wanting their company
represented with the listed emotion
on the handout.

* Your first idea is not always the best
idea.

 Coming up with 12 quick ideas can
help you eliminate bad compositions
and bad ideas. Through elimination,
you are able to choose the best idea.
This is why thumbnail sketching is so
important to begin projects with.

Here is a page from Andrew Loomis’ “Composing Pictures™ describing what kind of
lines can be used to create different kinds of feelings. Use these ideas to compose your
sketches to achieve the effect you are looking for.

THE RELATIONSHIP OF LINE TO EMOTIONAL RESPONSE




/7 Thumbnail Composition ideas

Name Composition ideas
Name omposition ideas: Quick sketches
Motion Near the center Proximity Rules of thirds
Motion Near the center Proximity Rules of thirds
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* Go to the website: https://logotournament.com/contests
* Choose a competition that you would be interested in competing for

e Create 12 thumbnail sketches of possible ideas. Use your handouts to help you. Follow
these tips for a logo:

1. Make it simple

2. Make it memorable
* Give a student a logo and ask them to draw that logo the next day
* Everyone & all should identify it, not just target audience
* If a young person or a senior person can remember it, it’s a good design

3. Logo: timeless, not old fashion, won’t go out of fashion
* What do you see company like in 10 years, not just current

4. Versatile on what it can be put on: t-shirts, facebook, website, posters
5. Keep it appropriate to the company
https://www.youtube.com/watch?v=hcHZlogxpZ4



https://logotournament.com/contests
https://www.youtube.com/watch?v=x3jTSB2ez-g&list=PLIvSG0UvS_P6qWW5CVin2yqHSs0ZP-qAA

Project: Create a logo on Adobe Illustrator

* Go to the website: https://logotournament.com/contests

* Choose a competition that you would be interested in competing for

* Choose your favorite one from your 12 thumbnail sketches in your
sketchbook.

* https://logotournament.com/contests

* You don’t have to enter the contest, but you do have to design a logo.
E-mail it to me when you are done.


https://logotournament.com/contests
https://logotournament.com/contests

 Start with a geometric shape to create a logo for a company that
you chose last time. Turn it into a design for a logo of that
company:

* Diamond
* Circle

* Rectangle
* Trapezoid
* Hexagon
* Heart



How a corporation, firm or
business present themselves to
the public

Branding

Trademark

Product design
Advertising

Public relations

Corporate title, logo

Color

Typefaces

Page layouts

Communicate a visual statement
about the brand to consumers.

Company name,
logo,

slogan,
buildings,

décor,
uniforms,

company colors

Corporate Identity is either weak

or strong?

Brand consonance: having a unified
message will increase the strength
of corporate identity

Best practices: four key brand requirements-
Differentiation:
Reason for being
Stand apart from others
Be noticed
Relevance:
Connect to what people care about in the world
Fulfil needs & aspirations of intended audience.
Coherence:
To assure credibility with their audiences, brands
must be coherent in what they say and do.
All the messages, all the marketing
communications, all the brand experiences, and
all of the product delivery need to hang together
and add up to something meaningful.
Esteem.
Reputation a brand has earned by executing
clearly on both its promised and delivered
experience.

Integrated Marketing Communications (IMC):

Stage one: personal sales, advertising, sales
promotion, direct marketing, public relations,
packaging and events departments.
consumers, local communities, media and
interest groups
Still have decision making power but are
now guided by marketing level message
sources.
Stage two: distributors, suppliers and
competition
Stage three: administration, manufacturing
operations, marketing, finance, human
resources and legal departments, employees,
investors, financial community, government and
regulators.
Decisions are made not only by corporate
level departments but also by
departments classed in stages one and
two.
Final stages: all communications are
synchronized to achieve consistency,
consonance and ultimately strong
corporate identity.




Logo Critique & vote

* Open your file for your logo you’ve been creating

* Walk around the computers and give one compliment and one
suggestion for each logo on the scratch paper

e Put this paper by their keyboard

* Vote on the logo you think is the best. Don’t vote for yourself. Put
your name on the other side and circle YOUR NAME

e Put this paper in the box



1.

2.

3.

11  Color wheel in your sketchbook

Glue color wheel to the back
of your sketchbook

Cut around the circle of the
color schemes

Put a fastener through the
center

Turn the dial and use
throughout the semester to
help you come up with color
schemes for your projects




Corporate identity-logo/letterhead

* Go back to the website and click on corporate identity worksheet



12 Color scheme examples:

* Turn your color wheel dial

e Pick 2 different color variations for
each color scheme. Add an
analogous color scheme.

* 10 Color scheme examples total (2
examples of each color scheme):
* Complementary
* Split complementary
e Tetrad
e Triadic
* Analogous

Complementary:

Split Complamentary:

Triadic:

Tetrad:

Analogous:




* Create a logo symbolizing yourself

e Use the colors that represent you & your

#13 Color &
. EXCITEMENT PA4SS707 STRENGTH
Emotion: ENERGY BOLD RO ANGCE

CHEERFUL ENTHUSIASTIC FUN
CONFIDENCE ENERGY Pl.ARFUI-

personality
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14 Movement & directional forces:

* Observe how these advertising
designs have movement and
directional forces.

Flash ,y’(n.mra./én./z.f /

RRegarding Business like Company

* Draw an idea for an advertising
design image for your graphic
design company

=
garden. and transform
your lifestyle.

easigiass



15 Commercial art related jobs

* Go to this website: http://www.allartschools.com/graphic-
design/advertising-design-job-description/

* Click a variety of links on the website of information that you are
interested in.

* Click on the blue links of different careers of what you are interested in.

* Write 10 notes down of things that were interesting to you, or things
you want to remember.


http://www.allartschools.com/graphic-design/advertising-design-job-description/

16 Golden Mean proportion

Draw a composition based on
the golden mean proportion of
anything you want to draw.

THE GOLDEN MEAN PROPORTIONS

The beautiful Golden Mean Proportion and the mysterious Fibonacci
numbers have fascinated philosophers for thousands of years and are
still the subject of inquiry in the field of ari, architecture, music, botany,
biology, astronomy and physics. So far science has documented its
existence, but no one as yet has fully penetrated its mystery.




What to draw What to draw What to draw What to draw

17 Brainstorm web
Choose a theme for your next project of digital
scratchboard. For example:
* My personality \dea idea

*  What makes me sad
* What makes me happy
* Changes | want to see in the world
* Importantin Life \ Theme
Write ideas from your theme. If the theme was
important in life, for example:
e Growth & learning o / s
 Time spent with loved ones
* Giving
e Kindness
Write what you could draw, for example:
 Growth & learning: seed, roots, flower
* Time spent with loved ones: Clock
e Giving: hand dropping coins in another hand
* Kindness: dog

What to draw What to draw What to draw ‘What to draw



Digital Scratchboard Project on Adobe lllustrator

* Demonstrations: A VN ¢
 https://www.youtube.com/watch?v= 6thwaahpI\/I

* https://www.youtube.com/watch?v=DM96tEAnbGs
e Use a symbol(s) from your brainstorm web

Mrs. Udink’s Dog


https://www.youtube.com/watch?v=6hvFfwYahpM
https://www.youtube.com/watch?v=DM96tEAnbGs

18 Golden Mean
Proportion

* Last time you used one of these
compositions to begin a drawing.

* Begin today’s composition by drawing the

golden mean that you didn’t start with last
time.

THE GOLDEN MEAN PROPORTIONS

The beautiful Golden Mean Proportion and the mysterious Fibonacci
numbers have fascinated philosophers for thousands of years and are
still the subject of inquiry in the field of ari, architecture, music, botany,
biology, astronomy and physics. So far science has documented ifs
existence, but no one as yet has fully penetrated its mystery,




